




UNA's Sales and Marketing Director Daniele Giovenali, 'It's part
of the old Florence' -not a bad piace to be, though without much
tourist foot traffico To attract customers, Giovenali says that UNA
'needed to do something really new and something specific to
Florence'. When they carne across Novembre, and particularly his

work in Milan (both the disco Divina and the restaurant ~Atlantique
made a big impression), it was 'Iove at first sight'.

80th parties believed that the success of the design would hinge
on its relationship with the location. Novembre likes to think that
in some sense the role of the hotel is to encapsulate the overall
experience of a visit to Florence. Or, in his words, 'The hotel is a
trailer for the movie that the city is going to show you, and' -with
a wink -'some trailers are better than the movies themselves:Thus, 

in contrast to bigger hotel chains that may seek to provide
the same experience at every location on every continent, here the

The recently opened UNA Hotel Vittoria in Florence may have a
lavish new look crafted by a big-name interior designer, and it may be
racking up mentions in hip travel publications as the hottest piace to
stay in the Tuscan capital, bui make no mistake: Whatever this hotel

may be, it is noi a 'design hotel'. Or so says Fabio Novembre, the
man selected to create UNA's Fiorentine branch, the most significant
addition to the Italian chain thus far. 'With ali these design hotels
comes a flood of interiors in the "international style". They alllook like
one another and like the magazine culture adopted by the designers.
It's something I despise: he offers. From the outset, Novembre
wanted the Hotel Vittoria to be different, a piace bearing the
distinctive marks of both its maker and its Tuscan location.

Located di là d~rno, the Italian phrase far the area on the other
side of the Arno River, the hotel is close to many trendy new bars
and restaurants in a so-cali ed 'up and coming' area. According to


















